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AB PRODUCTS  
– GOURMET SAUCES, OILS 
AND MAYONNAISE
Abe and Karike Conradie’s Kikka coffee 
shop in Paarl is pretty much a landmark 
for locals and visitors alike, thanks to the 
laid-back atmosphere and the hearty 
home-made fare on offer. It’s also the 
birthplace of AB Products, the couple’s 
range of gourmet condiments. “It started 
when we opened Kikka 10 years ago,” 
says Abe. “We were looking for 
something easy and interesting to drizzle 
on the plates as garnish, and I drew 
inspiration from a balsamic reduction 
I once encountered in an Italian chef’s 
kitchen on a cruise liner.”

 It wasn’t long before Kikka’s regulars 
wanted to take home bottles of Abe’s 
balsamic drizzle, and within two years 
his Black Gold reduction hit the shelves. 
Abe’s many successful years in the 
culinary world (including a stint as head 
chef at Pontac Manor and running 
his own eatery, Noop) has resulted in 
a trustworthy palate – which is key to 
the success of AB Products. “It’s critical 
to have a distinctive taste, then keep 
that constant,” he says.

 Perfectly complementing his 
product-development expertise is 
Karike’s hands-on approach to design 
and marketing, and she ensures that the 
brand’s look and feel is in step with the 
couple’s vision for their products. She’s 
also a qualifi ed dietitian and her health 
input, in terms of the ingredients used 
in AB Products, is invaluable.

 One of their main objectives is for 
their brand to become a household 
name, and Abe says PnP’s stocking 
of their products goes a long way to 
making this possible. As for challenges, 
the Conradies take these in their stride, 
but point out that distribution is by far 
the trickiest aspect to navigate. “It takes 
a lot of cogs in the engine to make this 
work, and having suffi cient stock during 
the busiest time of the year – and 
making sure that it gets delivered on 
time – is a constant challenge,” says 
Abe. He continues that you need to be 
rational in your expectations when you 
start a new venture: “Go for it, but 
don’t expect it to be easier than working 
for a salary,” he says. “Although, being 
able to work with my wife, sneaking 
in a kiss whenever possible, and not 
having to answer to anyone makes it 
all worthwhile!”

LIBBY’S PRIDE WINES
When Elizabeth (Libby) Petersen entered 
the traditionally male-dominated wine 
world a decade ago, she didn’t even drink 
wine. But, as marketing executive for 
a local wine business, the former 
bookkeeper had to hit the ground 
running. “I’d always been fascinated 
by agriculture and winemaking, and this 
was the perfect opportunity to immerse 
myself in it.”

Signing up for a course at the Cape 
Wine Academy, Libby quickly familiarised 
herself with the industry and also started 
appreciating the value of really good 
vintages. Over time her newfound 
knowledge sparked its own distillation 
process… She started dreaming big. 
“My sights were set on developing my 
own wine label, and when my employers 
closed up shop fi ve years ago, the timing 
was perfect. It was the chance to turn 
my dream into a reality.”

By then her address book was brimful 
of good contacts and she had a clear idea 
of what she wanted to do: outsource the 
production of premium wines under her 
own label, while overseeing every step 
of the process. 

Her fi rst short-term goal was to have 
bottles ready for sale within a year. 
Needless to say, the fi rst Libby’s Pride 
wines were ready before her self-imposed 
deadline, and she and winemaker Hennie 
Hustinsson, from Linton Park Wines in 
Wellington, now produce a sauvignon 
blanc, chardonnay, merlot, shiraz, 
cabernet sauvignon and a signature red 
blend. Prominently stocked on the shelves 
of major retailers like PnP, Libby’s wines 
also entered the export market last year, 
with her fi rst international order being 
shipped off to Poland in June. 

From overseeing sales and marketing 
to managing the fi nancial side, running 
her own company is a far cry from 
keeping offi ce hours and sticking to just 
one aspect of the business, like marketing. 
But it’s exactly this boots-and-all approach 
that excites Libby. Her advice? “If you have 
a dream, don’t back down. Persevere, 
keep your focus and stay humble.”

❝ If Libby's Pride Wines was 

a person… Someone with heart, soul, 
pride and strength. ❞
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